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150 years ago, our company started with Henri  Yves Manghardt
Nestlé, a chemist who developed “farine lactée”,  Chairman and CEO

the first infant cereal with milk that saved the life  Neost/é Middle East FZE
of a malnourished child. And since then Nutrition is

at the heart of our company.

Our heritage in the Middle East goes back over
80 years to 1934, during which we built a foundation
of trust and credibility among the people of the
region, living up to our global mission of enhancing
quality of life and contributing to a healthier future.
In the Middle East, we also strive to do that by
offering an array of tasty and healthy products
that meet local needs for quality, safety, taste and
pleasure — while addressing specific nutritional
reguirements to help achieve healthy and balanced
diets across all life stages.

We have the capacity, and more importantly,
the determination to play a positive role in
contributing to the solutions, this is reflected by
our forward looking commitments to create shared
value in the society.
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FOR NUTRITION
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Figures provided for the year 2015.



OUR JOURNEY THROUGH
150 YEARS

Henri Nestlé launches
Farine Lactée

1866

The creation of the
Anglo-Swiss Condensed Milk
Company by the brothers
George and Charles Page

1905

Merger of Nestlé® and
Anglo-Swiss Condensed Milk
Company

1929

Nestlé® acquires Peter, Cailler,
Kohler Chocolates Suisses S.A.

’...6....

1934

Distributor starts selling Nestlé®
products in Lebanon first

e

Launch of NESCAFE®, the
world’s first soluble coffee

1944

Launch of NIDO® milk powder
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1947

MAGGI® products become
part of the Nestlé® family

'NESPRESSO

1986

Launch of NESPRESSO®

1984

Nestlé® acquisition of
American food company
CARNATION®
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MIDDLE EAST

1997

Inauguration of Nestlé®
Middle East Regional Head
Office in the UAE

1992 2001

Nestlé® acquires PERRIER VITTEL®

Ralston Purina Company®
becomes part of Nestlé® as Nestlé
Purina PetCare®
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2003

Peter Brabeck-Letmathe Wyet]-f‘ N utrltlo n

announces Nutrition, Health &
Wellness strategy in his
Blueprint

Registered trade mark of Wyeth LLC ®

2012

Acquisition of
WYETH® Nutrition

2005

Introducing the concept
of Creating Shared
Values (CSV)




NESTLE IN THE MIDDLE EAST
13 COUNTRIES; 18 FACTORIES
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PALESTINE ,
(RS
JORDAN

KINGDOM OF

SAUDI ARABIA OMAN
Food Factories % /4
Al Maha Factory in Dubai South
Culinary, Coffee Mixes

)

Nestlé Dubai Manufacturing in Techno Park /4
Milk Powder, Chocolate and Culinary
Nestlé Iran Manufacturing in Qazvin YEMEN

Infant Cereals, Infant Formula, Powdered
Beverages, and Coffee Mixes

Water Factories
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% & PROMOTE HEALTHY DIETS
AND LIFESTYLES

Our Nestlé Nutritional Profiling System* carefully balances consumers” age-specific
nutritional needs with how and when they eat different foods. This approach helped us
to reduce sodium, sugar and fat significantly in some of our most frequently consumed
foods without sacrificing taste. Products not meeting our nutrient profiles get priority for
reformulation and a specific reduction target.

COMMITMENTS 2014 -2016

A
MICRO-NUTRIENT TR
FORTIFICATION ~ SALT DUELS FAT TRANS FAT*

8.3bn

SERVINGS OF
FORTIFIED
PRODUCTS

-10%

-10%

-10%

(%]

*Originating from partially
hydrogenerated oils

By the end of 2015, we achieved

(0] 0 0 NONE
8bn -10/0 -30 /0 -4 /0 OF OUR
PRODUCTS
SERVINGS IN SELECTED IN CHILDREN
OF FORTIFIED CULINARY BREAKFAST ”g:g;ﬁ%TTESD CONTAIN
PRODUCTS SOLD PRODUCTS CEREALS TRANS FAT

*The Nestlé Nutritional Profiling System is a practical science-driven process that
guides our reformulation efforts.
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Nestle
Start HealtlD
Stay Healthy.

Nestlé Start Healthy Stay Healthy is an educational platform that provides pregnant women
and new mothers with easy to understand, scientific-based information about pregnancy
nutrition and healthy lifestyle, baby's nutrition and optimal growth from 0 to 3 years.

www.healthybabyarabia.com
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Nesklé Healthy Kids

Nestlé Healthy Kids Ajyal Salima

Nestlé Ajyal Salima programme aims to promote

healthy eating and physical activity in school children

across the region. To date, it has reached more than

40,000 children in Lebanon, Dubai, Jordan and

Saudi Arabia. It was launched in Palestine in 2016.

We have scientific evidence that the programme improves
nutrition awarness and healthy eating behaviors*.

United for Healthier Kids movement inspire parents to
establish healthier eating and lifestyle habits for their kids.
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More Balanced More Fruits
Portions & Vegetables

&

BEHAVIOURS] QRIS More
1 Movement Water

INITED @

FOR HEALTHIER KIDS

B JUNUS y U4HK-me.com
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*Habib-Mourad C. et al. BMC Public Health 14:940 ,2014. Habib-Mourad C. et al. Educ Health 2014,32
http.//sheu.org.uk/x/eh321chm.pdf. Habib-Mourad et al. Frontiers in Public Health, April 00056- 2015.
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PROGRESS ON OUR COMMITMENT

GET HIRED

1,732

Recruited under the
age of 30 since 2010

51

Joined the
Graduate
Development
Program
since 2009

50 Events across
10 countries in 2016

50 Students

impacted in Case
Study Competition,
Lebanon, 2016

GET SKILLED

Nestlé Centre of Excellence

145 Trained 38 Hired

1 50 Internships

offered
since 2014

70 Interns

hired in
2016

GET MORE
OPPORTUNITIES

p—

350 Youth hired

in 2016

4400 Impacted youth

in 2016

‘ [ WATER & ENVIRONMENTAL
SUSTAINABILITY

INCREASE IN
= PRODUCTION
oY VOLUME
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DECREASE
-42 % IN WATER*
« WITHDRAWAL
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DECREASE
IN ENERGY*
CONSUMPTION
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DECREASE
IN GREENHOUSE
GAS* EMISSIONS
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DECREASE
IN ABSOLUTE

AIM TO ACHIEVE
ZERO WASTE
TO LANDFILL
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*Computed per tonne of product manufactured at our food factories.
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@NestleME /NestleME Nestle-ME.com

To know more about Nestlé in Society and our Creating Shared Value commitments,
please visit: www.nestle-me.com/en/csv


https://www.flickr.com/photos/nestleme
https://twitter.com/@nestleme
http://www.nestle-me.com/en

